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Aboul

o desiging, building & marketing
websites ¥ 20 years

o weblaunch
3 jatif’sgardemsﬁorewam

o website toolleik



Aboul

first 10 years doing it Like everyone
else

Finme / money &rap
Jack’s Garden Skore
web designer arrogance

everv%k&&«g changed!!!



The convenkion

& Hairdresser s&wrj
© 1% super successful

@ 4% qetting there

s it
s Py PP LSrbe o - U TR ESTE 5 ,
= 3 . 4 < = 5§ - DS
‘ P! - L . . S <= et
» 1 : & ST
~ - . v ‘ R, . | ] £ b 7
p? p N 3 k 5 Bl
e . }
i N
3
A
X
X\

[ [0 60% doing ok

\ o 20% struggling /






The convenkion

o doing what everyone has atw&vs downe
8 no cownsiderabtion:
@ visitor source
o visitor Ec{@.m&&v
o vistbor motivation

o desired ocubcome



The convenkion

o conjure your business in your mind’s
eye

@ r@.presemé Ehat L ks @.Mireﬁv

o very difficult to do

o eompi&etv lghores visitor



The cownventir

@ assumwes aln el
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The cownve

o bkreaks every visittor "

o dealh b}m: =
o b

< “best value solution” - for them



The cownventis

o assumes identical -
o people bu
o wr
F)&EM
wrstanding of problem?

8 L of education of solution?



2 Jc:-u,rmej

WOM“"MP



0.K. smart-arse )
Whal'’s the solution?




The Solution

o understand the

NG e o demonskrate your

au&ham%j
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B so oLk &M, ok LOM

3 Edev\&ﬂfv their

pain o follow wp



The Solution

o before they arrive at your website

" Aifferent

D wf&&r H«.ej visitk jmu websike Af T‘.
e business

@ oW your website







The Solution

8 waarieek
@ messaqge

@ media



Cuskomer Avakar
(ior it}

o gender / income / OCCMFQEEOM /
geoqgraphy

o hobbies / inkerests / syor&s

o books / magazines / newspapers / tv
programmes

o kids / {:&mi;i.v / single / married /
divorced

3 hai&d&vs / car



Motivakors
(Market)

driven by pain (moving away from
same&kiv\g§,

driven by desire (moving towards
somelthing)

emotions
wkj s Ehak &mPOr%&ME to Ehem?

how far along the process are they?



Question:

Who has heard bthis all before?

Have you a&%u&ﬂv done ik?
Have you EmPLemeMEed Lk?

Join the smarb-arse club }'

o



7

what’s khe lkey message?
(emotion, fear, desire)

whal F&EV\ Can you ﬂfix?
what fear can you prevent?

how will your Froduc& / service
woake them feel?



D

Media

(Mk@.re will UO'M "fihd v()u_r aurS&C)MQT?)

Google organic
Listings

Gooqle Adwords
Google ‘Shonng\S
Google display ads
Googler

Facebool

D

D

YouTube

SF’QCEO& thterest
sttes e.q. nekmums

Associations
Other F’Q(‘)FLQ'S
customers (email

Lisks)
Bought data (eugh)



Media

o how will you target the audience?
o Lfejworcis
o inkerests / hobbies
o books read / maqazines / tv shows

o pages Ehev’\/@. Likked



o combine all of these factors:
o headline
o short, &ompettis«g copy
3 F?L\QEQ?

o bring visitors to your website!!!






match your
referring ad

abbtenkion-
grabbing headline

Lc{ev\&nﬁj pain

demonsktrate
au&kor&j

O Your Websike

social proof
offer
benefits

Eime~Limiked

offer

call ko action



Call to Action

o bwj a product or service (very hard)
o book an appointment

o download value ikem

o buy a customer to make a sale

o refer a friend / colleaque

@ call






er Your Website

Aft

o fulfil purchase (have you set expectation?)
o customer remorse
3 ﬂfoliawmutp:

o email au&ares[ﬂm\d@.\*

o telephone

a shail wmatil



In a Nutshell

who are El«e:j?

what do %kev wank?

where will you find them?

how will you entice them?

why buy from you?

when will they bu,j? (time Limited offer)

malee Ehe sale!
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some Pec::-pi.e qelt it
some Peopte wont

all of you will leave with good
intentions

hows many will DO amvﬁhw\g?



The We b sitbe Toollelk

@ Cheat sk
o Wo

o Conk < Worksheekt



What do bhese businer:
have i comyw-

o BT
o Hewlebt P~

o Cic

Ll LvV\Ck

o Roche

< Ranlk



Business Hub
Exclusive H: ey

o 1 day brainstormin-
3 hféj customere
@ pain / de-’
@ hango:
d e
o wel
o call - action
o fulfilment




